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Highlights: 

 

• Key factors in home buying: price, design, location, developer reputation, and consumer perception. 

• Systematic literature review identifies global trends in residential property acquisition. 

• Significant research gaps in South America and Africa regarding home buying. 

• The study provides valuable insights for academics and industry professionals. 

 

Abstract: Housing is a fundamental need in contemporary society, and its acquisition by families worldwide is on the rise. 

Acquiring a residence involves a multifaceted and intricate procedure that encompasses numerous crucial elements. This 

study examines the factors affecting purchase expectations in the global residential real estate market through an exhaustive 

bibliometric search using a systematic review. The results are synthesized, and significant dimensions of the studied vari-

able are identified. Among the key considerations in property acquisition are price, design, location, and developer repu-

tation, as these factors can impact functionality, quality of life, and the emotional and psychological well-being of residents. 
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This study provides valuable insights into the trends and dynamics of the global residential real estate market, benefiting 

both academics and industry professionals. 

 

Keywords: Housing, acquisition, purchase, expectations, real estate market. 
 

 

1. Introduction 

 

Housing is one of the most essential basic needs for human beings, as it provides security, independence, and privacy 

(Hablemitoglu, Ozkan, and Purutcuoglu, 2010). The acquisition or rental of adequate housing has become a fundamental 

component of society worldwide, as it often represents the largest individual asset for most households (Rahman, 2010). As 

a living space, housing must ensure comfort for its residents (Khan, Azmi, Juhari, Khair, and Daud, 2017). However, acquiring 

a home is a complex process, involving a significant financial decision and a long-term commitment that impacts cash flow 

(Thaker and Sakaran, 2016). Moreover, this process is multidimensional, as it involves factors such as location (Kauko, 2007), 

housing structure (Opoku and Abdul-Muhmin, 2010), and the reputation of the real estate developer (Sundrani, 2018). Previ-

ous studies have also identified other key determinants of housing purchase decisions, such as financial and structural factors 

(Anastasia & Suwitro, 2015; Daly et al., 2003; Zeng, 2013). However, few studies have explored the influence of family 

members in this decision-making process (Krampf, Burns, and Rayman, 1993). Recently, studies have adopted regional and 

specific approaches. For instance, Kaynak et al. (2022) and Chuweni et al. (2022) analyzed factors influencing housing pur-

chase decisions in Kyrgyzstan and green residential properties in Malaysia, respectively, while Ali and Chua (2023) compared 

customer preferences with those of real estate professionals in Saudi Arabia. Similarly, Çılgın & Gökçen (2023) predicted 

real estate sales prices in Turkey using Machine Learning, identifying XGBoost as the most accurate model. Erdoğan & 

Memduhoğlu (2019), on the other hand, analyzed real estate sales in Turkey from 2004 to 2017 using spatiotemporal methods 

and GIS, highlighting significant growth in the western regions and stagnation in the eastern and northern areas. While these 

studies provide valuable insights into local markets, a significant global gap remains, limiting a comprehensive understanding 

of global real estate trends. 

 

The novelty of the present study lies in its global and systematic approach to identifying the key factors influencing resi-

dential housing acquisition. Through a bibliometric analysis, the study conducts a comparative review of the existing litera-

ture, highlighting global trends and identifying research gaps, particularly in underexplored regions such as South America 

and Africa. The primary objective is to identify and compare these factors across key regions, such as Asia, Europe, and the 

Americas, providing relevant insights for the development of real estate strategies. Additionally, the study promotes interdis-

ciplinary research that integrates the cultural, economic, and social aspects unique to each region. The article is organized into 

two sections: the first analyzes the global factors influencing housing purchase decisions, while the second synthesizes the 

most significant factors for residential property acquisition. The findings of this study serve as a valuable resource for under-

standing and analyzing global real estate trends and dynamics, offering practical insights for both academics and industry 

professionals. By contributing to the improvement of planning, design, and the supply of residential products, the study ad-

dresses the needs of diverse and emerging markets. 

 

2. Research method 

 

This research aims to determine the factors that influence decision-making in the purchase of residential housing through 

an exhaustive review of the existing literature. To achieve the intended objective, a systematic literature review was con-

ducted, based on the synthesis of research conducted by expert investigators in the field (Whittemore, Chao, Jang, Minges, 

and Park, 2014). The review was conducted in English, a widely used scientific language, using the Scopus database, with 

the keywords "decision," "purchase," "housing," and "factor" to identify, evaluate, and synthesize studies to carry out a com-

prehensive analysis and draw conclusions from the collected data (Moja et al., 2005). The technique of documentary analysis 

was employed to break down the key factors that influenced housing purchase decision-making based on the selected research. 

Subsequently, a combination of the analyzed factors from these studies was conducted to identify the most significant ones 

in housing purchase decisions. This approach encompassed the classification and extraction of documents (Dulzaides Iglesias 

and Molina Gómez, 2004). 
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The research focuses on the thematic area of the real estate market and its users. The selection criteria for the chosen area 

were based on the citation frequency and impact factor of journals published between 2002 and 2023. The field of study in 

real estate was the primary focus of the initial document selection process, which took into account both the document type 

(scientific articles) and relevant keywords. The search was structured using specific field codes to identify the determining 

factors of purchase expectations in the residential housing market, with the following code: (TITLE-ABS-KEY (decision 

AND purchase AND housing)). This process included a total of 349 studies. Subsequently, an inclusion criterion related to 

the factors was added, using the following field code: AND TITLE-ABS-KEY (factor). In this process, 222 articles were 

excluded, resulting in a total of 127 studies located for detailed assessment. 

 

Subsequently, the exclusion criteria filter was applied regarding unrelated thematic areas in the research, using the follow-

ing field codes: AND ( EXCLUDE ( SUBJAREA , "NEUR" ) OR EXCLUDE ( SUBJAREA , "NURS" ) OR EXCLUDE ( 

SUBJAREA , "CENG" ) OR EXCLUDE ( SUBJAREA , "PHAR" ) OR EXCLUDE ( SUBJAREA , "PSYC" ) OR EXCLUDE 

( SUBJAREA , "PHYS" ) OR EXCLUDE ( SUBJAREA , "MATE" ) OR EXCLUDE ( SUBJAREA , "BIOC" ) OR EX-

CLUDE ( SUBJAREA , "VETE" ) OR EXCLUDE ( SUBJAREA , "HEAL" ) OR EXCLUDE ( SUBJAREA , "ARTS" ) OR 

EXCLUDE ( SUBJAREA , "EART" ) OR EXCLUDE ( SUBJAREA , "MEDI" ) OR EXCLUDE ( SUBJAREA , "AGRI" ) 

OR EXCLUDE ( SUBJAREA , "ENER" ) ). This process resulted in 81 articles potentially suitable for the study. 

 

Subsequently, criteria were established to evaluate the relevance of the articles based on their thematic focus, which were 

classified into three categories: (1) closely related, (2) moderately related, and (3) marginally related. Articles classified as 

(3) were eliminated, resulting in a final count of 40 studies. The selection criteria used to determine the articles according to 

the proposed scale were based on factors such as the unit of analysis and the employed methodology. Illustration 1 depicts 

this process with the inclusion and exclusion criteria employed. 

 

 
Figure 1. Flowchart of included and excluded studies. 

 

Once the categorization of the articles was obtained, it became imperative to proceed to the interpretative phase. In this 

phase, the collected data were analyzed to identify patterns, trends, or significant relationships related to the studied variable, 

to construct the state of the art. The study thoroughly examined the fundamental principles, taking into account the employed 

methodology, potential limitations, and other relevant variables. Thus, conclusions supporting the results were derived from 
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the data and analysis conducted. The construction of the state of the art and the study's conclusions are presented objectively, 

based solely on the evidence gathered during the research. 

 

3. Main findings 

 

It is observed that the most significant number of registered studies is concentrated in Asia, with Malaysia, China, and 

Indonesia leading the list in terms of the number of investigations conducted. In contrast, Europe, Oceania, and North America 

have a lower level of registered studies in this field. However, there is a considerable gap in the knowledge generated in South 

America and Africa due to the scarcity of research conducted in these regions. Scientific production since 2004 has maintained 

a relatively linear trend, with production ranging from one to two articles per year. However, in 2019, there is an increase in 

the number of investigations, with an average of six studies per year. This increase may be related to the growing importance 

of housing due to the confinement generated by the COVID-19 pandemic. As for the most predominant journals in this area, 

"International Journal of Housing Markets and Analysis" and "Planning Malaysia" stand out. The most recurrent keywords in 

the studies are "housing," "residential property," "real estate market," and "purchase decision," indicating their relevance in 

research in this field. Among the most prominent authors in this field, Opoku and Abdul-Muhmin (2010), Fu et al. (2019), 

Sean and Hong (2014) and Wang and Li (2006) stand out in terms of citations received in other works. 

 

Consumer behavior refers to the actions consumers take when acquiring, consuming, and disposing of products and ser-

vices (Blackwell, DSouza, Taghian, Miniard, and Engel, 2006). It encompasses how individuals, groups, and organizations 

choose, purchase, consume, and dispose of goods, services, ideas, or experiences to satisfy their needs and desires (Philip 

Kotler; Gary Armstrong, 2008). This section presents a series of studies on the factors influencing the decision to purchase 

residential properties across different regions worldwide. Each study focuses on a specific country or city and analyzes key 

factors that buyers consider important when choosing a property, such as location, housing quality, accessibility to services, 

and financing. Additionally, the studies provide insights into consumer preferences, necessary government policies, and best 

practices for urban and transportation planning. Financial and location factors are highlighted as the most significant (Lamsali, 

Lazim, Rahim, Osman, and Salleh, 2020). The importance of the developer's reputation in the home-buying decision is also 

examined, with suggestions to develop tools for evaluating this reputation (Nursal, Omar, Nawi, and Sappri, 2019). Finally, 

the studies explore the impact of branding by real estate development companies on the decision-making process for purchas-

ing residential properties (Yassin et al., 2022), and how environmental, governmental, and normative factors influence home-

buying decisions among low- and middle-income groups (Kam, Lim, Yoong, Ang, and Leong, 2021). 

 

In Malaysia, various studies have analyzed the factors influencing housing purchase decisions. Thanaraju et al. (2019) 

found that young Malaysians prefer homes near shops, malls, public infrastructure, and schools, located in safe and clean 

neighborhoods (Ismail, Manaf, Hussain, Basrah, and Azian, 2021). Chuweni et al. (2022) highlighted that location is the most 

critical factor for buyers of eco-friendly properties. In Penang, buyers value location, facilities, housing quality, and the de-

veloper's reputation (Nursal, Omar, and Nawi, 2021). According to (Baharun, Masrom, and Roshidi, 2021), financial, struc-

tural, locational, and environmental factors are crucial for housing affordability in the country. Preferences have also been 

studied in specific contexts, such as in areas prone to natural disasters (Ali and Chua, 2023) and the impact of Feng Shui on 

property selection and pricing (Yap and Lum, 2020). A study on the proximity to cemeteries found that most respondents do 

not consider it to significantly affect housing demand (Vern et al., 2020). Table 1 summarizes the key findings on factors 

influencing housing choice in Malaysia. 

 

Table 1. Key factors influencing housing choice in Asia - Malaysia 

Authors Factors Country and city. 

(Ali and Chua, 

2023) 

 

Price and design, prestige and exclusivity, facilities and amenities, location, neighborhood 

type, view, ventilation, and natural light. 

Malaysia (Bukit 

Antarabangsa, 

Selangor) 

(Yassin et al., 

2022) 

Psychological components: self-concept, culture, experiences, attitudes, beliefs, personality, 

and social class. Physical components: location, design, construction area, building materi-

als, construction quality, interior and exterior designs. Economic components: financial as-

sistance, price, purchasing power, and value. 

Malaysia 
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(Chuweni et al., 

2022) 

Strategic location, ability to secure a mortgage loan, and developer's reputation. Malaysia 

(Baharun et al., 

2021) 

Financial attributes, transportation expenses, structural attributes, location attributes, and 

environmental attributes. 

Malaysia (Perak 

Tengah) 

(Ismail et al., 

2021) 

Location, neighborhood, financial status, exterior and interior design, intrinsic features, ex-

trinsic factors, and household composition. 

Malaysia 

(Nursal et al., 

2021) 

Security, public facilities, location, quality, design, and developer reputation. Malaysia 

(Kam et al., 

2021) 

Environmental factors: local services and transportation location, security, cleanliness, 

neighbor status, and noise level. Financial factors: house price, affordability, loan ease, and 

interest rates. Government factors: government housing policies and programs. Subjective 

norms: personal and social factors influencing purchase decision. Physical design factors: 

ventilation and lighting of the house. 

Malaysia (Klang 

Valley) 

(Yap and Lum, 

2020) 

Location, price, construction quality, neighborhood preferences, housing amenities, concept 

and design.  

Malaysia  

(Lamsali et al., 

2020) 

Location, housing attributes, social and cultural factors, financial factors, and consumers' 

perception towards developers. 

Malaysia 

(Thanaraju et 

al., 2019) 

Price, financing capacity, location, neighborhood, developer's reputation, interior design, 

and available space. Other factors (gender, age, marital status, income, education, and pro-

fession) 

Malaysia (Kuala 

Lumpur) 

(Dziauddin and 

Idris, 2018) 

Structural attributes (property size, number of rooms, and design), location attributes (prox-

imity to amenities, socioeconomic class, and racial composition). 

Malaysia (Kuala 

Lumpur) 

(Zainon, Mohd-

Rahim, 

Sulaiman, Abd-

Karim, and 

Hamzah, 2017) 

Price, security, availability of public facilities, developer's reputation, design and quality of 

the house, location, and social environment. Relative cost of homeownership, income, 

wealth, credit constraints, household characteristics, house type, open space, personal in-

come, house prices, and proximity to commercial and service facilities. 

Malaysia 

(Mohd Thas 

Thaker and 

Chandra 

Sakaran, 2016) 

Design, outdoor space, construction materials, energy efficiency, and indoor environmental 

quality. Space organization and natural ventilation. 

Malaysia (Johor 

Bahru) 

(Thaker and 

Sakaran, 2016) 

Financing capacity. Accessibility, space, and environmental amenities. Structural features of 

the property. Community amenities. Property price and construction costs. Demographic 

and socioeconomic characteristics of the buyer. Property location. Developer reputation. 

Neighborhood safety and environment. Property sustainability and ecology. 

Malaysia (Kuala 

Lumpur and Se-

langor) 

(C. Wang, 2013) Degree of traffic convenience, support facilities, housing price, and housing quality. Quality 

of the environment and quality of life. 

Malaysia (Kuala 

Lumpur) 

(Tan, 2012) Structural attributes, sustainable living features, location in a safe and clean neighborhood, 

air quality, and proximity to workplaces and public services. Socio-demographic character-

istics of buyers and presence of children in the family. 

Malaysia (Kuala 

Lumpur) 

 

In other Asian countries, studies have examined factors influencing home purchase intentions. In Indonesia, Njo and 

Sugeng (2023) found that physical attributes, neighborhood preferences, financial concerns, and COVID anxiety impact 

home-buying decisions in Surabaya. Esariti and Putri (2020) highlighted that accessibility, environmental quality, and housing 

maintenance are crucial for satisfaction and quality of life in Semarang. Kurniawan, Dewi, Maulatsih, and Gunadi (2020) 

suggested that low down payments, no administrative fees, and flexible terms encourage impulsive buying among millennials. 

In China, housing location and quality, along with factors like the natural environment, neighborhood safety, and public 

transportation access, are key in purchase decisions. Housing preferences are increasingly aligning with Western trends (D. 

Wang and Li, 2006). In Shanghai, property prices are influenced by orientation, sunlight, air quality, and nearby facilities 

(Zhong, Lu, and Li, 2022). Additionally, a deep learning model in Beijing and Shanghai links housing prices with scene 

perception indicators from street view panoramas (Fu et al., 2019), Opoku and Abdul-Muhmin (2010) analyzed housing 

preferences among low-income consumers in Saudi Arabia, recommending that developers consider key attributes to meet 

the expectations of the target social class. Kaynak et al. (2022) showed that physical, environmental, and financial factors are 

crucial for Kyrgyz consumers' housing choices. Table 2 summarizes the key factors influencing housing choices across vari-

ous Asian countries. 
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Table 2. Key factors influencing housing choice in Asian Countries. 

Authors Factors Country and city. 

(Pirbudak, 

Yalpir, and 

Akar, 2021) 

Area of housing construction, population, residents' education, land use, and accessibility to 

services and transportation. 

Turkey 

(Seljuk/Konya) 

(Sundrani, 

2018) 

Location, developer reputation, others' opinions, joint decision-making, availability of stores, 

public transportation, good schools, price, view, marketing communication and word-of-

mouth. 

India (Pune) 

(Kusumastuti 

and Nicholson, 

2017) 

Accessibility to public transportation, proximity to various activity centers, development den-

sity, architecture and construction materials, and socio-demographic characteristics. 

China 

(Opoku and 

Abdul-Muhmin, 

2010) 

Functionality and livable space of the dwelling, location and local environment, energy effi-

ciency, and air quality. Social and psychological factors: religion, community membership, 

family relationships, privacy. 

Saudi Arabia 

(D. Wang and 

Li, 2006) 

Household income, accessibility, neighborhood safety, housing type, price, and prior housing 

experience. 

China (Beijing 

and Guangzhou) 

(Kaynak et al., 

2022) 

Availability of more than 2 bathrooms, number of bedrooms (more than 3 bedrooms), large 

living areas, family room on the main floor, kitchen with dining area, electric heating, energy 

efficiency of double-pane windows, roof insulation, 2-car garage, front yard, and backyard. 

Kyrgyzstan 

(Kurniawan et 

al., 2020) 

Financial factors, property location, developer quality and brand, structural attributes of the 

property, and the influence of family members on purchase decision-making. 

Indonesia 

(Njo and 

Sugeng, 2023) 

Physical attributes, neighborhood preferences, financial concerns, financial risk preferences, 

and COVID-related anxiety. 

Indonesia (Sura-

baya) 

(Zhong et al., 

2022) 

Characteristics such as size, number of bedrooms and bathrooms, view orientation, floor 

height, and building age. District characteristics such as population density, number of 

schools, shopping centers, hospitals, factories, and green spaces per capita. Ambient air qual-

ity, environmental amenities such as recreational parks, open spaces, and panoramic views, 

and proximity to public transportation. 

China (Shang-

hai) 

(Esariti and 

Putri, 2020) 

Accessibility and proximity to educational facilities, green areas, healthcare institutions, and 

public transportation. Families with children consider the distance to school and recreational 

facilities. Older families consider the convenience of the environment and transportation. 

Quality of the environment and housing maintenance. 

Indonesia (Se-

marang) 

 

In various parts of the world, the choice of residential location varies according to several factors. In Halifax, Canada, 

proximity to work and neighborhood quality are crucial (Reed and Mills, 2007). In Detroit, community quality of life is vital 

in peripheral areas, while in urban zones, proximity to work and public transportation is prioritized, and in rural areas, privacy 

and nature are essential (Vogt and Marans, 2004). In Valencia, Spain, durability, design, and luxury are key determinants in 

home purchases (Llinares and Page, 2007). In Turkey, housing construction was found to be the most influential factor in 

property value. In Auckland, New Zealand, factors leading to high housing prices were investigated (Dananjoyo, Cahaya, and 

Riyadh, 2020). Table 3 summarizes these key factors across various countries. 

 

Table 3. Key factors influencing housing choice in Oceania, Europe, America, and Africa. 

Authors Factors Country and 

city. 

Continent 

(Reed and Mills, 

2007) 

Financial Factors: interest rate, household income, ability to save for a down 

payment, and house price. Site-Specific Factor: proximity to the city and 

range of available housing styles. Life Cycle Factor: presence of a too-small 

house, marriage, and planning to start a family. General Locality Factor: 

proximity to schools, shops, and parks, to public transportation and major 

highways. 

 Australia (Mel-

bourne) 

Oceania 

(Dananjoyo et al., 

2020) 

Financial considerations, location and physical characteristics of the prop-

erty, and psychological and emotional aspects. Access to credit and interest 

rates. 

New Zealand 

(Auckland) 

Oceania 

(Moghimi and 

Jusan, 2015) 

Interior and exterior design, materials used, functionality, kitchen size, and 

number of bedrooms and bathrooms. 

New Zealand Oceania 
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(Kupke, 2008) Economic factors (affordable housing prices, low interest rates, flexible loan 

arrangements, expectation of housing price increases). Domestic factors are 

not considered as important. 

Australia (Ade-

laide, Perth, and 

Sydney) 

Oceania 

(Llinares and 

Page, 2007) 

Originality and luxury, good layout, quality and equipment, nature and ecol-

ogy, light and orientation, spaciousness and family character, young and in-

formal style, flexible distribution, tranquil atmosphere, durability, privacy, 

simplicity, formality, good kitchen and bathrooms, and intelligence and secu-

rity. 

Spain (Valen-

cia) 

Europe 

(Bryx, Sobieraj, 

Metelski, and 

Rudzka, 2021) 

Size of the hometown population. Employment and income level. Having 

children and family structure. Expectations of inheriting a home in the fu-

ture. Level of own contribution in home purchase. Level of costs associated 

with renting. Mortgage interest rate. 

Poland Europe 

(Callaghan, 2014) Location, number of rooms, total housing cost, cost of living, type of builder, 

and property design. 

 

Scotland 

Europe 

(Vogt and 

Marans, 2004) 

Natural and open features, social, neighborhood, and housing design, and ac-

cessibility. 

United States 

(Michigan, De-

troit) 

America 

(Fatmi, 

Chowdhury, and 

Habib, 2017) 

Proximity to the workplace, neighborhood quality, life cycle events, and 

other unspecified factors. 

Canada America 

(Fierro, Fullerton, 

and Donjuan-

Callejo, 2009) 

Structural features have a greater impact on the price of a home than its loca-

tion. Variables such as land area, number of bedrooms and bathrooms, pres-

ence of parking, and construction materials influence the price of the home. 

The presence of neighborhood parks has been found to decrease housing 

prices. 

Mexico. (Ciu-

dad Juárez) 

America 

(Mohamed Salah 

and Ayad, 2018) 

Internal factors: demographic, socioeconomic, and cultural characteristics of 

residents, such as gender, age, marital status, income, lifestyle, education, 

ethnicity, and religion. External factors include location, the housing itself, 

and neighborhood conditions. Advertising. 

Egypt (Alexan-

dria) 

Africa 

(Nursal et al., 

2019) 

Developer's reputation. Strategic location. Construction quality, compliance 

with seismic codes, developer's experience, technical and financial capabili-

ties. 

State of the art 

(Mulliner and 

Algrnas, 2018) 

The factors can vary significantly depending on the country and region. Cul-

tural differences and specific needs of each individual should be taken into 

account when making a home-buying decision. 

State of the art 

 

Housing purchase decisions show significant similarities and differences across the various regions reviewed. Generally, 

location, financial factors, and environmental quality are fundamental across all regions. For instance, in Malaysia, proximity 

to shops, public infrastructure, and schools is crucial, especially among young buyers (Thanaraju et al., 2019). Similarly, in 

Canada, proximity to work and neighborhood quality are essential aspects (Reed and Mills, 2007). Additionally, financial 

factors such as housing affordability and the availability of financing are critical in both Malaysia and Indonesia (Baharun et 

al., 2021; Kurniawan et al., 2020), reflecting a global concern over the cost of living and access to homeownership. 

 

However, there are important differences influenced by cultural preferences and local conditions. In Malaysia, cultural 

practices like Feng Shui play a significant role in housing choices (Yap and Lum, 2020), while in Saudi Arabia, religious and 

social class considerations are key determinants (Opoku and Abdul-Muhmin, 2010). In Indonesia, the COVID-19 pandemic 

has introduced new concerns, such as health-related anxiety, which influences purchase decisions  (Njo and Sugeng, 2023), 

a factor not highlighted in studies from other regions. Additionally, in Turkey, housing construction was found to be the most 

influential factor in property value, reflecting a focus on urban development distinct from other regions (Pirbudak et al., 

2021). 

 

3.1. Key factors 

 

3.1.1. Price  
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When considering the purchase of a home, price is one of the most important factors to take into account. Specifically, for 

first-time homebuyers, price is a crucial factor in their purchasing decision (D. Wang and Li, 2006). Buyers are highly sensi-

tive to price, and an increase in housing costs can significantly reduce their likelihood of purchase. Therefore, the price needs 

to be within the buyer's budget and affordable for their income and expenses (Baharun et al., 2021). Additionally, the price 

can also impact the buyer's ability to secure financing and afford long-term mortgage payments (Kam et al., 2021; Yassin et 

al., 2022), as potential buyers consider affordability and financial factors such as the sale price and interest rates as important 

factors in their decision-making process (Lamsali et al., 2020). 

 

Another factor to consider is the total cost of the housing and the cost of living (Callaghan, 2014), as these can also influ-

ence the decision to purchase a home. The price of the property can indicate its quality and location (Kam et al., 2021), and 

the location theory explains land prices in terms of travel savings, while supply and demand influence housing prices (Kaynak 

et al., 2022). Residential property valuation models can also be useful in predicting property values and analyzing the factors 

that influence their worth (Bogdanova, Kamalova, Kravchenko, and Poltorak, 2020). Although housing price remains a critical 

factor in the purchasing decision, other criteria are also important, such as location, amenities, quality, and neighborhood 

(Nursal et al., 2019). Additionally, factors such as the developer's reputation, property size, and features should also be con-

sidered (Anastasia and Suwitro, 2015; Kupke, 2008; Thanaraju et al., 2019). 

 

Studies have shown that in Malaysia, price is a critical factor in the purchase of a home, especially for young individuals 

seeking smaller and more affordable options. While location is the most important criterion for home buying in Penang, 

Malaysia, price remains a significant factor in the purchasing decision. Other factors such as Feng Shui principles, afforda-

bility, and availability of financing also influence the home buying decision in Malaysia (Ismail et al., 2021; Kurniawan et 

al., 2020; Mohd Thas Thaker and Chandra Sakaran, 2016; Nursal et al., 2019; Yap and Lum, 2020). In Saudi Arabia, low-

income consumers consider the economic factor as one of the most important. Additionally, housing affordability has declined 

in some countries, impacting the housing industry (Opoku and Abdul-Muhmin, 2010). In Mexico, housing attributes and 

location in green areas also influence housing prices (Fierro et al., 2009). In the United States, price is a critical consideration 

in housing purchase decision-making, and many buyers would not be willing to pay more for an environmentally friendly 

home (Vogt and Marans, 2004). In Auckland, New Zealand, house price is one of the key financial considerations for housing 

investors (Dananjoyo et al., 2020). 

 

3.1.2. Design and construction quality 

 

The design of a home is a crucial factor to consider when making the decision to purchase a property, along with other 

structural and locational attributes that can impact the property's value (Callaghan, 2014; Dziauddin and Idris, 2018). Addi-

tionally, the design of the house, including its size, number of rooms and bathrooms, is an important factor in the choice of a 

home (Chuweni et al., 2022) and can have a significant impact on its price, making it a critical factor to consider in property 

purchase (Kaynak et al., 2022). Furthermore, the design of a home is fundamental as it influences multiple aspects such as 

functionality, comfort, aesthetics, energy efficiency, satisfaction, and the well-being of its residents (Ali and Chua, 2023; 

Anastasia and Suwitro, 2015; Thaker and Sakaran, 2016). Aesthetics are especially relevant in housing choices, particularly 

for low-income consumers (Opoku and Abdul-Muhmin, 2010). Both the interior and exterior design of a home are determi-

nants in buyers' purchase decisions, as the aesthetic appearance of the house and its interior design influence their choice 

(Mulliner and Algrnas, 2018). It is for this reason that modern and customized features, as well as the design of the home, 

should be carefully evaluated to ensure they meet the needs and preferences of the buyer (Ismail et al., 2021). 

 

Furthermore, the design of a home can influence the residents' quality of life, market value, and energy efficiency (Kam et 

al., 2021; Zhong et al., 2022). A good design can maximize space, improve lighting and ventilation, and reduce energy costs, 

while a poor design can make the property uncomfortable and impractical (Yassin et al., 2022). The layout of spaces, lighting, 

and the presence of elevators are also important considerations in home design to ensure residents' comfort (D. Wang and Li, 

2006). Finally, the design of the home and the gated community are also important factors to consider when choosing a 

property (Mohamed Salah and Ayad, 2018). The design of homes is an important factor that influences the purchasing pref-

erences of homebuyers, especially in Asia (Thaker and Sakaran, 2016). Although the location, facilities, and housing quality 

https://doi.org/10.7764/RDLC.23.3.623
http://www.revistadelaconstruccion.uc.cl/


Revista de la Construcción 2024, 23(3) 623-638 
631 of 638 

 

 
 

 
 

Revista de la Construcción 2024, 23(3) 623-638; https://doi.org/10.7764/RDLC.23.3.623                                                  www.revistadelaconstruccion.uc.cl  
                                                                                                                                                                                                                           Pontificia Universidad Católica de Chile  

 

are more important factors in the purchasing decision in Malaysia (Nursal et al., 2021; Zainon et al., 2017), the design remains 

an influential factor. Some studies have explored how Feng Shui principles can be applied to the design of homes and buildings 

to enhance residents' quality of life and increase their well-being (Yap and Lum, 2020). Homebuyers in Kuala Lumpur also 

consider the interior design and available space as important factors in their purchasing decision (Thanaraju et al., 2019). In 

a study conducted in Pune, India, home design was significantly more important than other factors such as security, privacy, 

price, and amenities (Sundrani, 2018). 

 

When choosing a home, the quality of construction is another determining factor that must be taken into account, along 

with other aspects such as location and property design (Callaghan, 2014). It is even considered a criterion of greater im-

portance compared to price and location when acquiring a home (Nursal et al., 2021). Furthermore, the quality of construction 

plays a crucial role as it affects the long-term satisfaction and well-being of residents (Opoku and Abdul-Muhmin, 2010). It 

also has a significant impact on the quality of life and personal safety of residents, making it a fundamental factor to consider 

when choosing a home (C. Wang, 2013). The quality of construction plays a crucial role in durability, safety, and buyer 

satisfaction (Chuweni et al., 2022). Both overall quality and finishes are significant factors in the choice of a home (Llinares 

and Page, 2007), and they have been identified as fundamental criteria along with design, finishes, and the number of rooms 

(Ali and Chua, 2023; Yassin et al., 2022). Although structural quality may not be as relevant as attributes like location, it can 

still influence the selling price (Dziauddin and Idris, 2018). Buyers are willing to pay a higher price for a high-quality house, 

which is also related to the minimal presence of defects (Zainon et al., 2017). The quality of construction has a significant 

impact on various aspects such as energy efficiency and heating costs (Mulliner and Algrnas, 2018; Vogt and Marans, 2004). 

 

3.1.3. Location and accessibility 

 

The choice of location for a home is a fundamental aspect that should be carefully considered by buyers as it can influence 

multiple important factors related to quality of life and property value. For example, Ali and Chua (2023) pointed out that 

location affects the price and availability of public services. Therefore, it is crucial to take location into account when making 

a residential property purchase decision as it can impact the long-term property value (Yassin et al., 2022), as well as the 

quality of life of its inhabitants (Anastasia and Suwitro, 2015; Baharun et al., 2021; Chuweni et al., 2022; Ismail et al., 2021; 

Kaynak et al., 2022; Zhong et al., 2022). 

 

When choosing a home, location is a key factor that influences the purchasing decision. Potential buyers consider accessi-

bility and proximity to local services, workplaces, and religious places important (Esariti and Putri, 2020; Lamsali et al., 

2020). The location also affects the quality of life, satisfaction, and accessibility to services and amenities (D. Wang and Li, 

2006). Additionally, it has an impact on transportation accessibility, property value, and neighborhood quality (Pirbudak et 

al., 2021). Buyers also take into account proximity to schools, workplaces, roads, and recreational areas, as well as the simi-

larity of neighbors when choosing their neighborhood (Vogt and Marans, 2004); furthermore, they consider the influence of 

geographic and cultural factors on property valuation and accessibility (Yap and Lum, 2020). Proximity to family services, 

public transportation, and important amenities, as well as long-term value, are also taken into account when selecting a home 

location (Reed and Mills, 2007). 

 

It is important to highlight that location is the most important factor in the decision to purchase a home, even surpassing 

price, as the house is immovable (Sundrani, 2018). This significance is reflected in the success of real estate development 

projects, as location impacts planning, design, promotion and sales strategies, as well as feasibility assessment (Zhang, Hao, 

Ren, and Li, 2014). Furthermore, location influences energy efficiency and market demand, which are crucial for both devel-

opers and buyers (Kam et al., 2021). When making purchasing decisions, buyers consider a wide range of location-related 

factors. These include air and water quality, the presence of noise and water pollution, safety, and access to public services 

and workplaces (Tan, 2012). Location also affects the housing price and its accessibility in terms of public transportation, 

proximity to workplaces or schools, ease of acquiring daily necessities, safety, and availability of public facilities in the 

neighborhood (Zainon et al., 2017). 
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In addition to location, the size of the property is an important factor to consider, especially for households with specific 

needs, such as families with children or those seeking larger homes in suburban areas (Fatmi et al., 2017). The type and design 

of the property also have a significant influence on purchasing decisions (Callaghan, 2014). The choice of location is a critical 

factor in home purchase decisions and is influenced by individual needs and preferences, as well as various important factors 

such as accessibility, space, amenities, financing, safety, and neighborhood quality (Thaker and Sakaran, 2016). Location 

affects accessibility to services, neighborhood quality, safety, and proximity to work and school (Bryx et al., 2021). Further-

more, location can influence accessibility to amenities, proximity to family members, and public transportation (Mulliner and 

Algrnas, 2018). 

 

Location is a crucial element when purchasing a home, and this applies to different contexts and countries. In Kuala Lum-

pur, for example, it is considered essential for housing to be close to local services and amenities, with a focus on the quality 

of schools and proximity to the workplace (Thanaraju et al., 2019). In Penang, Malaysia, location is also highlighted as the 

most important criterion in home buying. It is related to various aspects such as the area, neighborhood, roads, views, envi-

ronment, traffic, and proximity (Nursal et al., 2021). In the case of the millennial generation in Indonesia, location is one of 

the most relevant factors in their purchase decision. They consider the accessibility and environmental conditions of the place 

(Kurniawan et al., 2020). 

 

In closed communities in Alexandria, Egypt, location acquires significant importance as residents may have specific pref-

erences for both the location of their home and the closed community itself (Mohamed Salah and Ayad, 2018). On the other 

hand, in Saudi Arabia, location is not a determining factor for low-income consumers, although it is in other countries. Here, 

economic factors and specific house characteristics are considered (Opoku and Abdul-Muhmin, 2010). However, it is im-

portant to note that, according to a study in Mexico, the presence of parks and green areas may hurt housing prices (Fierro et 

al., 2009). It should be mentioned that each case may vary, and other factors may also influence property value.  

 

3.1.4. Real estate developer 

 

The reputation of the real estate developer is important when choosing a home. It is necessary to research their construction 

history, read customer reviews, and verify their license and registration (Vogt and Marans, 2004). The reputation and experi-

ence of the real estate developer can influence the quality of the property and buyer satisfaction. It is important to conduct 

thorough research before making a purchase decision (Yassin et al., 2022). The quality of the real estate developer is seen as 

a crucial indicator of housing quality and project management, making it a key factor in the home buying decision-making 

process (Nursal et al., 2019). The real estate developer is responsible for constructing and selling the property and can signif-

icantly influence its quality, design, and location. Therefore, it is essential to choose a reliable and experienced real estate 

developer when buying a home (Kam et al., 2021). The choice of the real estate developer is a determining factor when 

considering the purchase of a home, as it influences the final deliberations (Callaghan, 2014). 

 

A real estate developer with a good reputation can ensure construction quality and adherence to delivery deadlines. It is 

important to investigate the reputation of the developer before making a purchase decision (Chuweni et al., 2022). The real 

estate developer plays a significant role in housing choice as they can influence the availability of homes and buyer satisfac-

tion. Builders need to offer variety to cater to the individual tastes and preferences of buyers (Opoku and Abdul-Muhmin, 

2010). The real estate developer is important when choosing a home as they can impact the construction quality, price, and 

availability of housing financing. Builders and real estate agents should focus on marketing to meet the needs of buyers 

(Kaynak et al., 2022). A good real estate developer can provide high-quality homes with features and amenities that align 

with the needs and preferences of buyers. It is important to carefully choose a reliable and professional real estate developer 

when making a home purchase decision (Anastasia and Suwitro, 2015). The perceived reputation and quality of the real estate 

developer are key factors in the decision to purchase a home. Additionally, after-sales services and non-financial incentives 

are also important considerations (Lamsali et al., 2020). 

 

The real estate developer can influence the preferences of homebuyers through various factors such as design, construction 

quality, location, and price, among others. It is important to consider the reputation and quality of real estate developers when 
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making a purchase decision (Ismail et al., 2021). The reputation of the real estate developer is important for homebuyers as it 

can affect the long-term quality of the home and buyer satisfaction. It is important to seek reliable and experienced developers 

who can offer high-quality homes and reliable after-sales services (Nursal et al., 2021). The brand of the real estate developer 

implies quality and trust in the product, which is an important factor in the decision to purchase a home. Real estate developers 

also seek to improve their competitive position through a mix of amenities and services (Sundrani, 2018). Real estate devel-

opers can play a significant role in creating suitable housing solutions and satisfying consumer needs (Mulliner and Algrnas, 

2018). Real estate developers can influence the visual environment quality of a home and, therefore, the perception of the 

scene and the price of the home (Fu et al., 2019). 

 

In Malaysia, real estate developers utilize the services of geomancy (a practice that seeks to harmonize the physical envi-

ronment with spiritual energy to promote well-being and prosperity) and Feng Shui to attract more buyers and command 

higher prices (Yap and Lum, 2020). The reputation of the developer is a critical factor for homebuyers in Kuala Lumpur, who 

prefer to purchase properties from developers with a good reputation to ensure the quality of construction and timely delivery 

of the property (Thanaraju et al., 2019). The quality and brand of the developer are important factors for millennials in Indo-

nesia when deciding to purchase a home (Kurniawan et al., 2020). Furthermore, it influences the value and trust of the buyer 

when purchasing a home (Bogdanova et al., 2020), and is related to the reputation of the real estate developer and the durability 

and safety of the home (Nursal et al., 2019). 

 

3.1.5. Psychological components and user perception 

 

The consideration of the impact of housing on the mental health and well-being of residents is of utmost importance (Zhong 

et al., 2022). During the decision-making process of acquiring a property, various psychological components come into play, 

influencing the perception of the benefits associated with a particular property. The relevance of six psychological components 

has been identified: self-concept, culture, experiences, attitudes and beliefs, personality, and social class (Yassin et al., 2022). 

Additionally, emotions, attitudes, and behavioral tendencies can have a significant influence on the choice of housing and the 

subjective assessment of its quality and value (Kaynak et al., 2022). It is essential to consider the psychological factors that 

shape the perception of property quality and value, as well as the satisfaction and well-being of the homeowner (Kam et al., 

2021). In this regard, developers must take into account the needs and preferences of buyers to create homes that cater to their 

emotional and psychological needs (Nursal et al., 2019). 

 

It is important to note that the importance of psychological components may vary depending on the culture and personal 

preferences of buyers and can be influenced by factors such as self-congruence and functional congruence, as well as Maslow's 

hierarchy of needs theory (Mulliner and Algrnas, 2018). Furthermore, the influence of psychological factors such as the need 

for privacy in housing choice has been emphasized, especially in specific cultural contexts (Opoku and Abdul-Muhmin, 2010). 

Psychological components can also influence the intention to purchase housing, particularly in the case of green or sustainable 

housing (Kurniawan et al., 2020). Psychological components can also influence the price of housing and the quality of life of 

residents, such as citizens' perceptions and preferences in public scenes (Fu et al., 2019). 

 

3.2. General reflection 

 

It is important to highlight that, when analyzing the studied articles, both common points and discrepancies in their findings 

are observed. On one hand, some authors agree on the importance of certain key factors in housing purchase decisions, such 

as location (Mohamed Salah and Ayad, 2018; Tan, 2012; Zainon et al., 2017), construction quality (Ali and Chua, 2023; 

Llinares and Page, 2007; Yassin et al., 2022), price (Bogdanova et al., 2020; Dananjoyo et al., 2020; Thanaraju et al., 2019), 

and developer reputation (Lamsali et al., 2020; Nursal et al., 2019; Sundrani, 2018). These elements are considered funda-

mental aspects that influence buyers' decision-making process. 

 

However, it is important to consider that specific cultural characteristics can influence preferences and decision-making 

criteria. For example, in Malaysia, the application of Feng Shui principles in the design of residential buildings and the loca-

tion of bedrooms are valued (Yap and Lum, 2020), as Malaysians prioritize privacy (Moghimi and Jusan, 2015). Furthermore, 
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the proximity to cemeteries does not have a significant or even positive impact on housing demand in Malaysia (Vern et al., 

2020). In China, socioeconomic factors influence housing preferences, with low and middle-income groups preferring central 

districts and valuing convenience and accessibility to public transportation, while high-income groups prefer peripheral dis-

tricts and focus on housing quality (D. Wang and Li, 2006). In Indonesia, the relationship with neighbors influences the 

preference for renovating existing homes instead of moving (Esariti and Putri, 2020). Additionally, during the pandemic, a 

shift in lifestyle and health awareness affected housing purchase intentions in Indonesia (Njo and Sugeng, 2023). In Saudi 

Arabia, understanding consumer preferences is crucial for designing successful long-term housing solutions (Mulliner and 

Algrnas, 2018), taking into account the specific characteristics of low-income users (Opoku and Abdul-Muhmin, 2010). In 

Mexico, the structural attributes (physical and construction characteristics) of a property are more important in evaluation 

than location (Fierro et al., 2009). 

 

Furthermore, a significant difference in purchasing choices based on generation is observed. In Indonesia, millennials 

primarily consider the structural attributes when deciding to buy a home, followed by location and financial aspects 

(Kurniawan et al., 2020). It has also been noted that changes in household conditions in Indonesia are influenced by the 

dynamics of family development, which is reflected in differences in characteristics during different stages of the family life 

cycle (Esariti and Putri, 2020). In Malaysia, housing affordability for the younger generation has worsened under precarious 

circumstances, underscoring the importance of investigating the preferences of this generation (Ismail et al., 2021). Similarly, 

in Poland, a study has focused on analyzing the preferences and motivations of young adults (Bryx et al., 2021). 

 

It is observed that in some countries, little attention is given to sustainability. For example, in Mexico, proximity to neigh-

borhood parks consistently reduces housing prices (Fierro et al., 2009). In Scotland, greater importance is placed on monetary 

factors such as cost of living and housing prices, rather than considering energy efficiency and construction quality in pur-

chasing decisions (Callaghan, 2014). However, in other contexts, the development of green housing is appreciated. In Malay-

sia, location, financial aspects, and the neighborhood are identified as relevant factors for future residential development and 

the promotion of sustainable and environmentally friendly development (Chuweni et al., 2022). In New Zealand, research has 

been conducted on the preference for living in a mixed-use neighborhood, highlighting the need to work towards making this 

type of development an attractive option for residents. Mixed-use combines residential, commercial, industrial, recreational, 

and institutional activities in the same urban space, creating vibrant and sustainable communities with close and accessible 

access to services and amenities (Kusumastuti and Nicholson, 2017). 

 

On the other hand, decision-making models have been proposed. For instance, Wang (2013) presents a scientific method 

based on the Analytic Hierarchy Process to assist families in making optimal purchasing decisions. Additionally, Bogdanova 

et al. (2020) develop a model to estimate the value of residences in Moscow's secondary market using decision tree techniques 

and ordinal logistic regression. The use of cutting-edge techniques and methods has also been observed. For example, (Fu et 

al. (2019) employ advanced machine learning algorithms and artificial intelligence, such as deep neural networks, to analyze 

large amounts of data and quantify street-level scene perceptions and their impact on housing prices in Chinese megacities. 

In another study, Nursal et al. (2021) highlight the extraction of user comment data from online property forums in Malaysia 

to identify and prioritize the most influential criteria in the decision to purchase residential properties in the area. 

 

These discrepancies underline the relevance of considering cultural aspects, regional particularities, generational changes, 

as well as sustainability and diverse data processing techniques when analyzing housing purchase decisions. The diversity in 

preferences and highlighted factors emphasize the need for specific contextual studies and approaches to fully comprehend 

the dynamics of the real estate market and buyers' decisions across different parts of the world. It is crucial to recognize that 

preferences and determinants in home purchasing are influenced by multifaceted factors and vary significantly from one place 

to another. By considering these differences, a more comprehensive and accurate understanding of how buyers make decisions 

in the global real estate market can be achieved. These findings highlight the importance of approaching real estate research 

from an interdisciplinary and contextual perspective, taking into account cultural and regional aspects, as well as generational 

changes and innovative approaches in data processing. Doing so will enable the development of more effective strategies and 

policies to address the unique needs and preferences of homebuyers in different parts of the world. 
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4. Conclusions and comments 

 

4.1. Contributions 

 

This study provides a comprehensive compilation and analysis of key factors influencing purchase decisions in the real 

estate market, resulting in a valuable tool for both real estate developers and governmental entities. The obtained results offer 

insights into fundamental aspects that buyers consider when choosing a property, such as location, quality, price, and devel-

oper reputation. This allows developers to adapt their marketing strategies and project development more effectively. Fur-

thermore, this compilation opens the door to future research in specific contexts and countries, considering the unique char-

acteristics and particularities of each region. This encourages more detailed investigations that analyze how these factors 

manifest in different cultural, socioeconomic, and regulatory contexts. 

 

The findings of studies on housing purchase decisions have important theoretical, practical, and social implications. In 

theoretical terms, these results can enhance the understanding of the decision-making process by revealing new factors and 

perspectives, thus expanding existing theories and stimulating future research. From a practical standpoint, the results are 

relevant for real estate developers, architects, real estate agents, and local authorities, providing them with valuable infor-

mation to make informed decisions on key aspects of housing supply and demand. This contributes to improving the quality 

and suitability of the available housing in the market. In social terms, the research findings can contribute to the debate on 

affordable housing and sustainable development by offering insights into the factors influencing housing purchase decisions 

and how this can impact accessibility and urban planning. These findings can be utilized by policymakers and organizations 

to address social challenges and promote equitable access to housing, thereby enhancing the overall quality of life in society. 

 

4.2. Limitations and future research  

 

The reviewed studies on the home buying decision present limitations that should be taken into account when interpreting 

the results. An important limitation is the uneven geographical distribution of the studies, with a concentration in Asia and 

lesser representation in other regions. This disparity can limit the generalization of the findings and their applicability in 

different contexts. Additionally, there is a more focused approach to second homes in Europe, North America, and Oceania, 

which may influence the factors considered in decision-making. It is necessary to conduct further research in diverse regions 

and address both primary and second homes to gain a more comprehensive and representative understanding of home buying 

decisions at a global level.  

 

There is a significant knowledge gap regarding home buying decisions in South America and Africa, as well as in the study 

of second homes and homes with special characteristics in Europe, Oceania, and North America. This lack of specific research 

limits our understanding of the factors influencing these decisions and the associated dynamics. It is crucial to address these 

gaps to obtain a more comprehensive picture of trends and determining factors in these contexts. Greater research is needed 

in South America and Africa on the acquisition of primary homes, and in Europe, Oceania, and North America on second 

homes and homes with special characteristics. This will allow for a more detailed insight into the factors influencing purchase 

decisions in different geographic contexts. Furthermore, it will facilitate the development of more appropriate strategies and 

policies that cater to the needs and preferences of users in these regions and relation to these specific types of properties. 
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