




























https://doi.org/10.1515/gfkmir-2017-0016


https://doi.org/10.3726/978-3-0353-0150-2
https://doi.org/10.1037/0033-2909.112.1.155
http://www.comscore.com/esl/mobile-hierarchy
http://www.comscore.com/esl/GlobalDFIF2018
https://doi.org/10.1177/1077699012468742
https://doi.org/10.1080/16522354.2011.11073530
https://ijoc.org/index.php/ijoc/article/view/750
https://doi.org/10.1080/1461670X.2014.890329
https://doi.org/10.1007/1-4020-2967-5
http://www.elprofesionaldelainformacion.com/contenidos/2018/jul/03.html
https://doi.org/10.1007/s10586-017-0999-9


https://hbr.org/2013/05/the-rise-of-the-mobile-only-us
https://doi.org/10.1080/17512786.2018.1424021
https://www.unav.edu/documents/3786985/0/Reuters-Institute-Digital-News-Report-2014-Espana.pdf
https://www.unav.edu/documents/3786985/0/Reuters-Institute-Digital-News-Report-2014-Espana.pdf
https://doi.org/10.1016/j.jvlc.2014.11.010
https://doi.org/10.1080/07370024.2013.789347
https://doi.org/10.2307/30036540
http://blog.chartbeat.com/2018/05/29/mobile-direct-traffic-eclipses-facebook/


https://orcid.org/0000-0002-8708-1004
https://orcid.org/0000-0003-1071-4536w

